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Turnkey e-Mail and Lead Generation Programs

At a glance

Full email and lead generation program
Generation O Marketing will:

* Help with messaging based on unique value propositions to achieve optimal conversation
rate

*  Write email content

e Design, select or alter the ads, e-collaterals, and other form of communications

e Create landing pages and forms

e Review and suggest collateral or offering

e Create and test subjects lines to achieve optimal open rates

e Create a multi module program including email, social media, or network ads

e Create a scoring module in our system

e Create a rating to prioritize leads

e Develop distribution list comprised of client and our databases

e Execute the program and collect the leads

e Leads with all collected information will be sent to client

* Reporting of campaign

e Analysis of campaign

Client will:

* Need to specify their ideal customer profile and target market

* Provide 2-3 questions they wish to know about the lead in addition to the basic
information

¢ And determine the value of attributes and actions for scoring and rating

Full email and lead generation program cost

e Our price for a program like this is normally $4,000 — 6,000 plus setup costs

e If client is outsourcing their email marketing then the cost is $2,000 — 4,000 per campaign
or per month with a 12 months engagement.

* Noset up cost

¢ No additional system cost

¢ No advertising cost

* No charge for generated leads

¢ No additional production cost

e Price would change based on additional campaigns, length of engagement, and number of
records



Middle Road email and lead generation program
Generation O Marketing will:

e Create landing pages and forms

e Create and test subjects lines to achieve optimal open rates

e Create a multi module program including email, social media, or network ads
e Create a scoring module in our system

e Create a rating to prioritize leads

e Develop distribution list comprised of client’s and our databases

e Execute the program and collect the leads

e Leads with all collected information will be sent to client

e Reporting of campaign

e Analysis of campaign

Client will:

¢ Need to specify their ideal customer profile and target market

e Provide 2-3 questions they wish to know about the lead in addition to the basic
information

e Provide messaging and email content

e Provide images, ads, e-collaterals, and other form of communications

e Provide collaterals and offerings

Middle Road email and lead generation program cost

e Our price for a program like this is normally $3,000 — 5,000 plus setup costs

* If client is outsourcing their email marketing then the cost is $1,500 — 2,500 per campaign
or per month with a 12 months engagement.

* No set up cost

* No additional system cost

* No advertising cost

* No charge for generated leads

e Price would change based on additional campaigns, length of engagement, and number
of records

Streamlined email program
Generation O Marketing will:

e Create landing pages and forms

e Create and test subjects lines to achieve optimal open rates

e Create a multi module email program (no social media, network ads, etc.)
e Create a scoring module in our system

e Create a rating to prioritize leads

e Execute the program and collect the leads

e Leads with all collected information will be sent to client

e Reporting of campaign

e Analysis of campaign



Client will:

Need to specify their ideal customer profile and target market

Provide 2-3 questions they wish to know about the lead in addition to the basic
information

Provide list or access to client owned records (we will pull lists)

Provide messaging and email content

Provide images, ads, e-collaterals, and other form of communications

Provide collaterals and offerings

Streamlined email program cost

Our price for a program like this is normally $2,000 — 4,000 plus setup costs

If client is outsourcing their email marketing then the cost is $1,000 — 2,000 per campaign
or per month with a 12 months engagement.

No set up cost

No additional system cost

Price would change based on additional campaigns, length of engagement, and number of
records

Samples

Scoring Sample

Scoring based on attributes (examples) Scoring based on Rating based on collected
actions (examples) scores (examples)
Standard Information e PPCclick 2 e A-100andup
e Title (depending on levels 1-3 points e B -50-99
points) e Email click e (C-25-49
e # of employees (depending on size through ¢ Not qualified to be
2 — 4 points) 2points sent to sales below
e State (if certain states are more e Submitted 25 (example)
valuable than others then 1-5) form 5 points
e Revenue (depending on the sweet e Demo
spot 1-5) attendance
Qualification type information 10 points

Purchase time frame (depending
on the time frames 4-6)

Goals (if goals are responding to
solutions that have a higher
average deal size then 4-6)
Buying authority 1-4

Solution Interest (if certain
solutions are higher in deal sizes
then 5-10)




Sample Nurture Campaign Draft

If they selected the business driver

Sample that would indicate which product
Nurture Campaign they are interested in and the If they clicked on the
Draft selection was Vehicle Diagnostics white paper then send
we send them a white paper that themto ademo
talks about that
Step. 2A ) Step. &R . If they opened 1a, 2a and
Email Subject: Email Subject: demo 3a they should be sent to
Offer: Optimizing Fleet Content: email
For Example an ebook or a | Maintenance Promotional offer sales
paper like the FREE GREEN
PAPER could be sent with a |' 5 o
form that would ask about -
their business drivers or their =
product interest If . . . Continue to nurture Continue to nurture
the business driver is whether they opened or .
R Give them areason to attend a
\L — other than Vehicle not. Send them a case study webinar
» Diagnostics then send ROI or any other content witha
] Video Roto Rooter testimonial in the email \L
ghnail Subject: TED Step 2b Email Step3b Step 4b
Subject: Email Subject: TBD Email Subject; : Limited
Offer: Green Paper Offer:Roto Rooter Content: TBD T G e
Collect product L— — ] Content: TBD
interest:
Vehicle Location H

If they opened 2b and 3b then move them to the A flow continue with 3A.

Sample email and landing page
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